
TIMELESS BRAND VISION
A guided reflection workbook

by Elandra Design

Taking time to deeply consider your brand’s vision is essential for creating
something truly timeless. This workbook will guide you through five powerful
questions that will help shape your brand’s future. 

Find a quiet space, grab a relaxing beverage of your choice and begin this
transformative journey with me!

Hey gorgeous!

My name is Meliha Lehtonen and I am the founder
of Elandra Design and a Scandinavian brand
designer from Finland. 

I am honored to be a part of taking your brand to
the next level. It’s without doubt my truest passion
to help entrepreneurs turn their brands into
timeless treasures. 

With this workbook, you will clarify your brand’s
vision in a classic fashion that lasts time, which is a
great place to start your revolutionary journey
towards epic success.  

Enjoy the ride!

XoXo,

Meliha

elandradesign.com

@elandradesign
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1.WHAT DEEPER PURPOSE GUIDES YOUR
BRAND FORWARD?
This question explores your brand’s fundamental reason for being.

In order for your brand to truly add value to your dream client, it is essential for
your brand to have a deeper purpose of existing. The following questions will
help you in the process of reflecting and determining or clarifying what that
deeper purpose might be. 

Beyond profit, what positive change does your brand create?
What beliefs or values are non-negotiable for your brand?
How does your work contribute to something greater than itself?
What would be missing in the world if your brand didn’t exist?

The world needs my brand because:

My brand stands for:

The change I’m creating is:

@elandradesign
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2.WHAT EXPERIENCE DO YOU WANT TO BE
KNOWN FOR?
This question defines the distinctive way you serve and show up

Delivering a memorable and outstanding experience for your clients helps you
stand out from the crowd and paves way for a legendary long lasting brand
reputation. With the following questions you can start developing an
unforgettable customer experience that will be one for the books. 

Describe your ideal client interaction from start to finish
What small details make working with you memorable?
What do you want clients to tell others about their experience?
How does your service delivery reflect your brand values?

Key touchpoints that define the experience:

Signature elements that make it unique:

@elandradesign

First impression:

During service:

After completion:

Long-term relationship:
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3.WHAT TRANSFORMATION DO YOU
CREATE FOR YOUR CLIENTS?
This question clarifies the lasting impact of your work

The end results you provide your clients with is in a key role in becoming a
timeless brand. What additional value are you bringing to the table for your
clients and are the results of working with you efficient? If you can’t create an
impact or bring long lasting meaning to your customers, reaching a timeless
brand’s status is challenging. 

What specific change occurs through working with you?
How are your clients different after experiencing your brand?
What new possibilities open up for them?
What struggles do you help them overcome?

Transformation journey:

@elandradesign

The lasting impact is:

After working with me, they can:

Through our work together, they:

Clients come to me feeling:
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4.WHAT EMOTIONS SHOULD YOUR BRAND
CONSISTENTLY EVOKE?
This question shapes the emotional essence of your brand

How your brand makes people feel is in a key role in achieving the status of a
timeless brand. Evoking big feelings isn’t necessarily easy, but by being
authentic, genuine feelings can be reached. By reaching genuine feelings, the
brand can achieve a long-lasting status. With the following questions you can
dig in the emotional world of your brand. 

What three primary feelings should people have when interacting with your
brand?
How do these emotions align with your brand values?
What sensory elements support these feelings?
How do you maintain emotional consistency across touchpoints?

Emotional blueprint:

@elandradesign

Primary emotions:
1.

2.

3.

because

because

because

This emotional experience is supported by:

Visual elements:

Communication style:

Service approach:
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5.HOW WILL YOUR BRAND EVOLVE AND
STAY RELEVANT OVER TIME?
This question ensures your brand’s lasting impact

Reaching the status of a timeless brand requires evolving and staying relevant
over time. It takes work to stay at the top. With the following questions you can
try to forsee the future and think about what kind of changes you anticipate for
the future? You can also provoke your thoughts about evolving and what it
takes to do so. 

What timeless principles will always guide your brand?
How do you balance tradition with innovation?
What industry changes do you anticipate?
How will you grow while maintaining your essence?

Future vision mapping:

Timeless elements to preserve:

Areas for evolution:
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Growth opportunities to explore:
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SYNTHESIS & INTEGRATION
Your Brand Vision Statement
Combining your reflections, complete this statement:

My brand exists to
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2.Identify two long-term investments needed

(purpose)

by creating (experience)

that transforms (impact)

while making people feel (emotion)

and continuing to (evolution)

Action steps:

1.List three immediate actions to align with this vision

3.Note one habit to develop or strengthen

Set a date for a major milestone check in: 

Remember, your brand vision is a living document. Return to these reflections
regularly, allowing your vision to deepen and evolve while staying true to your
core purpose. 


